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Course Outline;:

Overview of Avalon as a mixed-use project

Transformation of retail and its effect on physical design
Importance of a unified vision

Execution: The 14 ingredients of “The Secret Saucel”

....and most importantly...
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...The Public Realm!

Importance of Collaboration in the Design Process
Role of the Landscape Architect in shaping space
Creating energy!

Getting the details right




@ aeriak-inhovations ™

—

of Coordia TRt




LA

RET R

I&I

n

sanianNl sy

z
O
2
z
&







m B
w8 (LA

»w

L

‘““‘_ ww 4T
3

ing cinema

fo
)
n
-
=
-
o
QO
O
-
)
O
O
wn
N
—

AVALON










et e
s =T |




m 8

gm Wit

L

“m‘. o bYW
4

Z
O
2
z
»




1

e\

\ Y

/.




le family homes

ing

wn
1
o
1










Ice

AVALON

000 square feet loft off

S
t %
e
P, 4
-

108,
7

" &

pn W%

s W
“m‘_ — D
4



2nd Street

|
|
|




-
=

=W wm i

L

‘im'. ww bYW







o

n

sanianNl TiL)

m .

i g )W

|

g W W

e




mN..
2
A
i |
<
1 B
=N
=N |
O B
==l
25|
a3
T

rl.[lll]i. i i. =

1 W= ﬁ: = ___.._m_w.,_._.?_p.




| Buvingi ormey
r. I'|‘|

BaII T HTT

IQLLLLLLLLL
0L I

—— OLD MI

L) FrYrY
BBl
|IHIBBII8I

L

[ SINGLE FAMILY RESIDENTIAL
I MEDICAL OFFICE BUILDING
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The Third Place

The social surroundings separate
from the two usual social
environments of home and the
workplace

3 e

Create not just a place to go, but a place to be



Focus on Heart Share vs. Market Share




Allow for programmable public spaces



Establish places to gather with friends




Encourage celebration of special occasions > 6+ marriage proposals on ice!




Provide remarkable and memorable experiences




Make for Sharable experiences among friends #Avaloninsider







AVALON from the kitchen of: North American Properties

SECRET SAUCE prep time: June ’11 —Jan ‘13  cook time: 22 Months  serves: The Community
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542,127
people in
trade area

Households:
Avg. HH Income:
# of HH’s with
$200k + income:
Daytime Pop.:
Visibility:

199,583
$118,693

49,097

758,733

120,460 vpd GA 400
41,740 vpd SR 120
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HARTFORD, CT

CORAL GABLES, FL
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Promote

Cultural
Encounters
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AVALON



AVALON is a new experience in the timeless art
of living well, infusing resort-level hospitality
throughout a walkable community of shopping,
dining, living, working and entertaining,

all in the heart of Alpharetta.
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655,400 sq ft OFFICE
478,900 sq ft RETAIL
270,300 sq ft HOTEL
836,750 sq ft RESIDENTIAL
43,000 sq ft OUTPARCELS

TOTAL: 2,284,350 sq ft
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r"l Bali sl Bog hdvanced

David Belle Isle
Michael Cross
Jim Gilvin

DC Aiken

Chris Owens

Mike Kennedy

Donald Mitchell

Passed (7 ¥Y-0ON-0 A -0 Absent) Majority Vote
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FALL FASHION BENEFIT
at AVALON




AVALON from the kitchen of: North American Properties

SECRET SAUCE prep time: June ’11 —Jan ‘13  cook time: 22 Months  serves: The Community

NN IS ININININININDDS NN NSNS NN N INDD DD IND NN NN NRNNRNNRNNNRNDNDNNDND NN

NGREDIENTS:
== _Location o Merchandise M

12c Trade Area 250 Food & Beverage

s [istening stse - Programming

sac Brand oz Community Engagement






@ AVALON from the kitchen of: North American Properties

SECRET SAUCE prep time: June ’11 —Jan ‘13  cook time: 22 Months  serves: The Community

NN IS ININININININDDS NN NSNS NN N INDD DD IND NN NN NRNNRNNRNNNRNDNDNNDND NN

= Location 2 Merchandise Mix
e TradeArea ## Food & Beverage

‘s Listemng ‘b Programming
34¢ - Brand 10z Community Engagement
sz Control 3¢ Social Media & PR






Since 2014, Avalon has garnered over 2,000 hits
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NORTH ATLANTA

Roogs in Alpharetta  BUSINESS POST

3 atlanta
e BISNOW Pa t
(ALMOST NEVER BORING)

ATLANTA

BUSINESS CHRONICLE

ATLANTA

The Key to Experiential Retail Success

By Jennifer LeClaire | Atlanta
® Commented(0) H H 1 Reprints Email & Print News Tip? (# Follow this Story @

ATLANTA— There’s been a lot of talk about experiential retail, but how do you do it well? Avalon’s
Matt Simon gives GlobeSt.com some insights in this EXCLUSIVE interview.

Could This Project Transform the Industry?

By Jennifer LeClaire | Atlanta
% Commented(1) n H 8 Reprints Email &3 Print News Tip? (# Follow this Story @

ATLANTA—Some consider it one of the most ambitious projects in the Atlanta’s history. It is

certainly one that is seeking to transform the industry by focusing on the human experience rather
than just the buildings.

ATLANTA ATLANTA

BUSINESS v l1ving BB
CHRONICLE M NORTHSID‘% CHRONICLE

NORTH ATLANTA

BUSINESS POST

May 27, 2015 June 9, 2015 June/July 2015 June 29, 2015 March 10, 2015
Avalon project shows Could this Project More go the way of Digital Intelligence Avalon sees residential
how retail development  Transform the Industry?  live, work, play Systems to add more sales climb

is evolving “NAP has positioned “Northside residents, than 100 jobs, expand “Now we don’t have to
“In designing Avalon, Avalon as more than especially millennials at Avalon worry about driving

the North American Just office space, and emply nesters, are “Avalon’s live-work-play  everywhere we need to
team visiled more than apartments or retail. Jlocking to mixed-use environment provides go. We don’t need two
20 leading projects to What sets Avalon apart — communities.” the lifestyle and culture cars anymore. Everything
determine what best- isn’t the bocce court, that tech companies and  is right here at our
in-class features were dog park, skating rink their millennial workforce  fingertips.”

employable on Avalon.”  or gigabit Wi-Ii. It is craves.” —Avilon Resident

how it all works logether
that creates what NAP
describes as the ‘Avalon
experience’.”
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THE RITZ-CARLTON

LEADERSHIP CENITER
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Role of the Landscape Architect
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...critiquing the plan...
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...critiquing the architecture...

BRING MARQUEE OUT

|
BRING UPPER STORY
RESIDENTIALCLOSERTO |\ ¥

RETAIL FACADE
REDUCE/ELIMINATE SETBACK

BRING UPPER STORY OFFICE
CLOSER TO STREET

ol | i |

\ “— FEATURED ARCHITECTURAL DESIGN/
ALIGN BUILDING CORNERS TO MAKE BRING L OG0  CORNER CLOBER YD

STRONGER GATEWAY STREET

BRING RESTAURANT FACADES
70' APART

SITE PLAN/
ARCHITECTURAL
COORDINATION
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...creating the story...

MINPR ENTRY —

PARKING
B ENTRY
—= = i M

[T ER N N — E—

1

EXCLUDED FROM
APPLIGATION

LI 1D ey
P TR
CRRIED

FUTURE GATEWAY
PER ZONING CONDITION 7

'CEREMONIAL ENTRY ‘ ‘ PER ZONING CONDITION 8

PRELIMINARY



RURAL URBAN
TOWN HOMES/SINGLE FAMILY FARM HOUSE RESIDENTIAL/RETAIL OFFICERETAIL HOTELIOFFICE
HOMES



..ouffitting the room:s...




...establishing scale...

PREFRRED CONDITION
-TALLER

- REDUCED UPPER LEVEL
SETBACK FROM STREET

v -3
15 SIDEWALK PARAI.I.EL| 1z | 1 P‘ARI'J.LEI.| 15" SIDEWALK,

ZONE PARKING LANE LANE PARKING: ZONE

70" BLDG, FACADE TO BLDG, FACADE




15" SIDEWALK
CAFE SEATING ZONE

20" ONE WAY
(NO PARKING)

50" MEDIAN

SPECIALTY

RESTAURANT

1200 SF +/-

20" ONE WAY
(NO PARKING)

PREFERRED
CONDITION -
MINIMAL OR NO
SETBACK FOR
RESIDENTIAL

ft i’

’ 15’ SIDEWALK

120’ BLDG FACADE TO BLDG FACADE




...designing the grading...

ESPLANADE TURF @ 4%

LOW STONE TERRACED BANK EAST PORTAL AVALON OVERLOOK
SEATWALL SLOPE GARDEN STAGE
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o : ‘ ~—t 4200 SF =
1 1 |
LANDSCAPE QUOIN EVERGREEN SCREEN
THE COMMONS
NTs ESPLANADE WALK @ 5% COURTYARD HOME
2ND STORY OVERHANG
FFE 78

FUTURE RESTAURANT
BEYOND

TURF@ 4%

SIRING™ _\
J |

l— ‘/—SEA‘HNG ! - ‘
i L SR D “ e

AVALON FARM TO TABLE VALET
RESTAURANT TERRACE

ESPLANADE MID BLOCK EAST PORTAL
CROSS CONNECTION GARDEN OVERLOOK

@ SECTION: THE COMMONS & OVERLOOK



TURF TERRACE BEYCND @ 4%

TUERF BANK SLOPE
METAL CGVAL &
PLACUE STAIRCASE TO LAWN
TERRACE

WALK @ 3%

LANDSCAPE QUOIN & THE COMMONS CHARACTER PHOTOS
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Achieving space for community...
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...for health...
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...for seasonality...




...for fun...
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...for relief...
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...for peacefulness...

e L LI LT ]
LLII I TR
ettt L LT
LLLELIT T
LI T
memnm »
LLEPTT e

L AL EE] -
LT

L LML R

_
]
—

“EEN
B ERseerSsdABEEE NN A

M
M
u
:
i
m

| m
=i
H

T T
sssmameE Y
ulllnllLL_u
ELE LT Ty

im
=n
am
P L
alllllllll

AmmEnAEEES
Illl&lllll

E@sy
Esad

EESSSOCEENENENE
BESZIIzJSuzENARD

llllllllllllllllllllllllll




()







...for contemplation...
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...for playfulness...
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...for branding...
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...for people watching...
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Retail sales for a large number
of Avalon tenants

>$1,000/SF 100%  $2.24/SF

Leased for Lease rates for Avalon luxury
retail rental units, 40% above market

The “Avalon Eftect”

>35%
premium

Office rents in Avalon compared
to those in the Alpharetta market

>2x the
market 100%

Sale prices for Avalon Leased for
single family homes, on office space
a square footage basis




Adanta 2014 Bes

PR

=" 2015 Project of the Year

Atlanta 2015 Groundbreakers Finalist

# 1 m 2015 People’'s Choice Award

Atanta 2015 Top Influential Atlantan

Atlanta 201 5 Best of Atlanta: Place to Drink and Shop
ssmessenmonee. 201D Top Retail Commercial Developers List
seaniss. 2015 Mixed-Use Community of the Year

&> 2015 Mixed-Use Category

% 2015 Parking Deck Category

At 2015 Henry H. Robinson Award

#coio 2016 Cause-Related Marketing
&corn 2016 Public Relations

)16 NOI Enhancement
EW Deal of the Year
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SINGLE FAMILY

$471 110%

SQUARE FOOT ABOVE MARKET

HOTEL

MULTIFAMILY

150 REVPAR INDEX

$2.40 47%

SQUARE FOOT ABOVE MARKET

OFFICE

$37 45%

SQUARE FOOT ABOVE MARKET
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Questions? Contact me.

Kevin McCarthy

Principal, SITE-soiuﬁor-ws, LLC Ava Io n : C re a llli n g ih e
mccarthy@sitesolutionsla.com Third quce

678.904.5721

www sitesolutionsla.com

SITE

solutions

UGA Landscape Architecture Short Course 2019
February 6, 2019 |4:30 - 5:30 PM
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